Media Release
Brits want even tougher treatment for litterers, finds new poll
Monday 9 April 2018
At the start of the month local authorities were given the go-ahead to double on-the-spot litter fines to a
maximum penalty of £150. However, results from a new poll have found that Brits support taking a significantly
tougher stance on punishing those who litter, giving their backing to a range of strict new measures to tackle the
growing problem.
Nearly half the UK believes those caught littering should take part in community service litter picks (48%), with
more than a third of us even going as far as calling for litterers to face criminal prosecution (36%).
The poll, conducted by Serco’s Environmental Services business with its long-term research partner Future
Thinking, canvassed more than 3,000 people. It asked respondents what should be done to tackle littering in
light of the growing scale of the problem. The amount of litter dropped every year in the UK has increased by
500% since the 1960s and the cost to taxpayers of picking up litter is now nearly £800m per year.
Other punitive measures supported by respondents to the poll include naming and shaming litterers on social
media (30%) and fining the parents of children caught littering (30%).
The hard stance isn’t limited to individuals; the poll also found that one in four of us (24%) believe that
companies whose packaging is most commonly found as litter should be taxed.
Robin Davies of Serco’s Environmental Services business says:
“Given the costs of clean-up and the damage littering does to the environment, habitats and local wildlife, it is
not surprising that our survey reveals strong national support for more enforcement than is currently the case.
Local authorities will need to think carefully however about how enforcement measures can be applied in a fair,
reasonable and proportionate fashion.”
“Enforcement is often seen as a means to generate income from those who are least able to afford it. There is a
need for a debate about whether income from the increased enforcement activity can be ring-fenced and
reinvested in education and prevention, as part of an integrated approach to environmental maintenance that
balances prevention and enforcement.”
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Claire Tyrrell-Williams, Associate Director at Future Thinking, added: “The strength of feeling about littering is
unsurprising given the growing scale of the problem, but the fact that so many are in support of jumping from
fines to criminal prosecution underlines just how far people are prepared to go to curb it.”
Ends
For further information, please contact:
Charles Carr, Head of Media Relations, Serco
Tel: 07718 194381
Email: Charles.Carr@serco.com
Bhavna Mistry, Velvet PR
Tel: 0208 996 1802 or Email: bhavna@velvetpr.biz
Notes to editors:
About Serco’s Environmental Services business
Serco’s Environmental Services business provides refuse and recycling collection, street cleansing, vehicle
maintenance and landscape services to UK local authorities. We also operate fully integrated waste and recycling
contracts which include waste and recycling treatment, processing, recovery and disposal. The company works in
long-term partnership with 20 local authorities, with many relationships spanning several decades. We pride
ourselves in taking a customer-centred approach in the way we think and act and to bringing a residents
perspective to the way we design and deliver services.
About Future Thinking
Future Thinking is a global data-driven intelligence company of researchers, marketers, statisticians, strategists,
innovators, creatives and industry experts. We take a consultative approach to market research, placing a
commercial focus at the heart of everything we do, by focusing on three key areas that drive a competitive
advantage – launch, communicate and experience.
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We integrate qual, quant and analytics through the latest technologies to deliver research that engages
audiences and drives action.
Our mission is to work alongside brands and businesses to deliver consumer and business insights that tell
stories, inspire action and travel within an organisation, long after the debrief.
GemSeek is Future Thinking’s data science and analytics subsidiary.
Future Thinking’s client portfolio includes: Dixons Retail, Great Western Railways, GSK, ITV, McDonald’s,
Transport for London, Unilever and more.
For more information, visit: www.futurethinking.com or follow us on Twitter: @FutureThinkHQ
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